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What if every time we bought something – from socks to sanitary towels – an identical 
item was donated to someone in need? Meet three small initiatives doing exactly that

Buy one, give one
LIVING CARING AND SHARING

Celia with  
some of the  

Hey Girls products

We believe that 
access to period 

products is a right,  
not a privilege

HEY GIRLS 
Period poverty – being unable 
to afford or access quality period 
products – is happening right 
here in the UK. In 2018, a report by 
the charity Plan International UK 
showed that period poverty affected 
one in 10 schoolgirls across the 
country. And although Government 
schemes introducing free period 
products in schools have made a 
difference, it’s still a huge issue – 
and one that was made worse by 
Covid. In fact, new research from 
Plan International UK revealed that 
lockdown left almost a third of girls 
and women aged 14 to 21 struggling 
to afford or access sanitary wear.

As a single mum, Celia Hodson 
knew first-hand how hard it can be 
to buy expensive period products. 
And she understood how not having 
access to period products can have 
an impact on every part of your life, 
not just causing embarrassment 
and isolation, but affecting 
education and employment.

That’s why, in 2018, she set up 
social enterprise Hey Girls with her 
daughters, Becky and Kate. Since 
then, for every box of pads, tampons 
or reusable period products bought, 
Hey Girls has supplied another to 
someone in need totally free. 

Despite every purchase funding a 
donation, the products – which don’t 
contain plastic and so are better for 
the environment – cost no more 
than other period products. 

That’s because Celia doesn’t take 
any profits out of the business. 
Instead, she ploughs them into 
making a difference to people that 
need it most.

Since launching, Hey Girls has 
donated over 18 million period 
products to communities across 
the UK, working through over 150 
partners, such as homeless shelters, 
food banks, refuges, charities and 
the NHS.

And when Covid worsened the 
situation, with girls and women 
unable to get out to access free 
products, Hey Girls – which also 
supplies councils, schools, colleges 
and universities – stepped up,  

with a service delivering to 
communities and people’s homes. 
Through this, over one million 
products were delivered directly  
to people’s doorsteps.

It’s a cause that Celia remains 
passionate about. ‘We’ve heard 
stories of women forced to use socks, 
newspaper, toilet roll or even bread 
to absorb their period. Many will miss 
out on school or work, or struggle 
to concentrate fully. We believe that 
access to period products is a right, 
not a privilege. No one should have 
to choose between bleeding on their 
trousers and eating lunch.’

Find out more at www.heygirls.co.uk

STAND4 SOCKS
The item most requested by 
homeless shelters is a warm, 
comfortable pair of socks. But 
very few people think of donating 
them. And even if they did, our 
old socks – worn and holey – are 
often of no use to anyone. 

This is something that Josh 
Turner was thinking about when 
he hit upon the idea of a social 
enterprise giving away a pair of 
socks to someone experiencing 
homelessness for every single pair 
of socks sold. 

Could, Josh wondered, 
those most humble 
items, socks, actually 
change the world? 
He even appeared on 
Dragons’ Den in 2019 to 
see if they would back 
him. They said no – 
but two years on he’s 
proved them wrong.

The socks that are 
given away have been 
specially designed to 
be fit for purpose. ‘As homeless 
people are on their feet and 
spend a lot of time outdoors,  
we made sure that the socks  

were naturally 
antibacterial, to help 

with the health and smell 
of feet, and thick, to keep 
feet warm during the 
colder months,’ explains 
Josh. The socks also have 
reinforced seams for a 
longer lifespan and come 
in practical dark colours.

The socks people can  
buy are more about fun  

and fashion. They come in all  
sorts of colourful designs, and 
include many that highlight  

 
different causes – from Emmeline 
Pankhurst socks celebrating  
the fight for suffrage to  
socks featuring David 
Attenborough, everybody’s 
favourite environmentalist.

Although big things need to 
happen to tackle big issues, Josh 
has proved that small acts of 
generosity make a difference too. 
And even if Stand4 Socks hasn’t 
quite changed the whole world, 
it has certainly changed the lives 
of many homeless and vulnerable 
people. So far, through shelters, 
charities and community groups, 
the enterprise has donated over 
150,000 pairs of socks – and hopes 
to reach a quarter of a million by 
the end of this year.  

Find out more at  
www.stand4socks.com

Big things need to 
happen to tackle 

big issues, but small 
acts of generosity  
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Josh  
is putting 
feet first 

BEAUTIFUL JOE’S
Beautiful Joe’s is the brainchild of 
Jonathan Self, who founded Honey’s 
– a company making artisan dog 
food using organic, wild and free-
range ingredients. 

Honey’s had a sideline, making 
dried liver dog treats and selling 
them to customers in order to raise 
money to donate to local dog rescue 
centres. So when, back in 2012, 
Jonathan heard about the buy one, 
give one model, it inspired him to 
take that charitable offshoot away 
from the kitchen table and into the 
big wide social enterprise world. The 
plan was to donate a pack of treats 
to a rescue home for each pack sold. 

‘For a couple of years we 
experimented with getting a 
large-scale drying operation right,’ 
explains Jonathan. ‘And when we 
hit on the ideal method, a big new 

drying room  
was built.’  
Beautiful Joe’s  
was finally born.

The name 
comes from a 
real-life Canadian 
dog, who became 
the subject of a 
bestselling book 
after being rescued 
from a brutal owner 
in the late 19th 
century. The book’s 
author, Margaret Saunders, was a 
champion for the rights of animals. 

Since then, Beautiful Joe’s – 
which also donates 1% of sales to 
Compassion in World Farming, an 
organisation campaigning to end 
factory farming practices – has 
given away over 113,000 packets 
of treats worth around £400,000 
to 143 rescue homes. ‘The figure is 

increasing every day,’ 
says Jonathan. ‘Homes 
use them not only as 
treats but as training 
aids – and being 
trained equals better 
behaviour, which 
equals more dogs 
being adopted by a 
new, loving owner.’

Find out more at  
www.beautifuljoes.com 
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The treats are a  
hit with our four-
legged friends 


